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Exhibit 99.1

Acorn Reports Fourth Quarter and Full Year 2007 Firancial Results

(Shanghai, China; 12 March 2008Acorn International, Inc. (NYSE: ATV) (“Acorn” ohe “Company”), a leading integrated muyitatform
marketing company in China engaged in developingmnpting and selling consumer products and seryeasounced its fourth quarter and
full year financial results for the period endedcBmber 31, 2007.

Highlights for Fourth Quarter 2007:

Net revenues were $57.6 million, an increase of¥%9compared to $38.5 million in the fourth quad&R006.
Gross margin was 53.2%, compared to 66.0% in thee geeriod of 200€

Loss from operations was $2.6 million, compared toss of $3.2 million in the fourth quarter of BOE&Excluding share-based
compensation expenses (non-GAAP), loss from operaitivas $1.1 million, compared to a loss of $1.8aniin the fourth quarter of
2006.

Net income was $0.7 million (including investmeatrgof $3.8 million), compared to a loss of $2.2liom (including investment gai
of $0.7 million) in the fourth quarter of 2006. Hxding share-based compensation expenses (non-GA&Pncome was $2.3 million,
compared to a loss of $1.0 million in the samequkdf 2006

Diluted income per ordinary share and diluted inegrar ADS were $0.01 and $0.02, respectively. Eiolyshare-based compensation
expenses (n-GAAP), diluted income per ordinary share and ddutecome per ADS were $0.02 and $0.07, respecti

Shar-based compensation expenses were $1.6 million, amdgo $1.3 million in the fourth quarter of 20

Highlights for Full Year 2007:

Net revenues were $26zmillion, an increase of 33.4% compared to $196.Hanifor full year 2006
Gross margin was 52.7%, compared to 62.7% forykdlr 2006

Income from operations was $7.9 million, an inceeas379.0% compared to $1.6 million for full y&06. Excluding share-based
compensation expenses (FGAAP), income from operations was $14.4 million,3$5% from $10.3 million for full year 200

Operating margin was 3.0%, compared to 0.8% fdryrér 2006. Excluding share-based compensatioaresgs (nortcAAP), operatin
margin was 5.5%, compared to 5.3% for full year@!(
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Net income was $18.7 million (including investmegatn of $11.6 million), an increase of 372.8% fr§t9 million (including
investment gain of $0.9 million) for full year 200Bxcluding share-based compensation expenses@AdR), net income was $25.2
million, up 99.5% from $12.6 million for full ye&006.

Diluted income per ordinary share and diluted inegrar ADS were $0.19 and $0.57, respectively. Eiolyshare-based compensation
expenses (n-GAAP), diluted income per ordinary share and ddutecome per ADS were $0.26 and $0.78, respecti

Shar-based compensation expenses were $6.5 million, asdo $8.7 million for full year 200

“2007 has been a year of both challenges and reyadid James Hu, Chairman and CEO of Acorn. fiiingreasingly competitive TV
shopping environment, we continue to lead the itrgiumth in terms of revenues and total air timesgnce. We also managed to grow ou
line for the seventh consecutive year, demonsgadtie sustainability of our marketing and distribatplatform. However, despite an
improvement in our overall business, two of our ampnt product lines, namely mobile handsets anidg)zame under strong competitive
pressures in the second half of 2007. While 20G7ben challenging, we are proud of the achievesneatmade in continuing to diversify
our product portfolio and in strengthening our @liebusiness platform. Specifically, we recentlyiahed two new cosmetic products and
introduced a credit card payment system to impaustomer purchasing and our retention rate. Wexcied to see that in the fourth quarter
of 2007, both cosmetics and collectibles emergadasasingly important revenue streams for ougaisales platform. Although our mobile
handset business has slowed recently, we believbusiness model is a successful one and we hapelicate it for many more industries
and sectors in the future. As China’s TV shoppimduistry matures, we will continue to experimentwite marketing and distribution of new
products and services and seek ways to optimizbehefit of our on-TV and off-TV cross-platform pmotional synergies.”

Business Highlights for the Fourth Quarter 2007:

Acorn continued to build long term partnershipssbguring a one-year RMB100.0 million (approximatglyt.0 million) promotion and
marketing framework agreement with established dtimbandset manufacturer Gionee Communicationgfgent Co., Ltd.

(“Gionee”) in November 2007. Under the terms of tbetract, Gionee will spend no less than RMB106illon in 2008 to promote

and market its mobile handsets via Acorn’s dira¢s platform. Since initially partnering with Acoin early 2007, Gionee has steadily
risen to become the fifth largest China-based hetndsinufacturer in terms of sales in China in 2@@¢prding to independent research
firm Analysys Internationa

Acorn’s cosmetics business continued to show stgsagth, with revenues up 641.6% from $0.8 milliorthe third quarter of 2007 to
$5.7 million in the fourth quarter of 200

Acorn began offering credit card payment optionsstdected card holders at the end of the thirdtquaf 2007. By the end of 2007,
Acorn had teamed with four national and regionailksan China to provide zero-interest and zeroefeglit card purchases for Acorn’s
products.
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. Acorn’s branded CPS stock tracking software comtio grow in sales and total paying subscriberspite volatility in China’s
domestic stock market in the fourth quarter of 2@8at the fourth quarter of 2007, total revenuesav®s.7 million, up 197.8% from
$1.9 million in the same period last year. Defem&¢eenue balance as of December 31, 2007 react8d #illion, compared to $4.2
million as of December 31, 2006. Total paying suibgcs also increased from approximately 135,008pgroximately 157,000, adding
about 22,000 new accounts during the fourth quaft@007. The renewal rate for CPS for the fouriarter of 2007 remained above
88% (CP! renewal rate was 86% for full year 200

. Acorn introduced two new items in its collectibl®guct category. The collectible business contirtioeaccount for an increasingly
large proportion of total direct sales revenuesgnods profit. For the fourth quarter of 2007, edtibles accounted for 18.0% of total
direct sales revenues, compared to 9.4% for the thiarter of 2007. In terms of gross profit, cdiileles contributed to 21.1% in the
total direct sales gross profit in the fourth qaadf 2007, compared to 12.2% in the previous guz

Fourth Quarter 2007 Financial Results:
For the fourth quarter of 2007, total net revenuese $57.6 million, an increase of 49.4% compaoe®i38.5 million in the fourth quarter of
2006.

Direct sales net revenues were $42.3 million, u8%4from $29.2 million in the fourth quarter of B)0rhe increase was mainly due to
growth in the sales of mobile handsets, cosmetidscallectibles.

Distribution net revenues reached $15.2 million68p7% from $9.3 million in the fourth quarter diG6. Strong growth in sales for the CPS
stock tracking software and Babaka posture cooegiroducts contributed significantly to the yeaemwyear increase in the distribution
revenues for the quarter.

The table below summarizes gross revenues frorthtee best-selling product categories for the disates platform, distribution network
and total direct and distribution sales, respettive

Three Months Ended December 31, 20(

(in US dollars)
Direct sales
Mobile handset 13,547,97
Collectibles 7,661,49:

Cosmetics 5,568,71.
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Distribution sale:

Stock tracking software (CP. 4,044,78

Electronic learning product (Ozin 3,988,02

Posture correction product (Babal 3,135,12i
Total direct and distribution sal:

Mobile handset 13,552,00

Collectibles 7,725,53

Posture correction product (Babal 7,617,69

Cost of sales in the fourth quarter of 2007 was $2fillion, an increase of 105.2% from $13.1 mitlim the fourth quarter of 2006. The
increase in cost of sales was primarily driventi®ylarger scale of sales and higher sales of mbhitelset products, which in general have
higher product costs.

Gross profit in the fourth quarter of 2007 was $3@illion, an increase of 20.6% compared to $25Man in the fourth quarter of 2006.
Gross margin was 53.2% in the fourth quarter of2@@wn from 66.0% in the fourth quarter of 2006.

Gross profit from direct sales for the fourth geaxf 2007 increased 6.9% to $21.8 million from &2@illion in the same period last year.
Gross margin for direct sales for the fourth quanfe2007 was 51.5%, a decrease from 69.8% indheli quarter of 2006. The decline in
gross margin was largely due to a decline in tlisgmargin of our mobile handsets product.

Gross profit from distribution sales in the foudtharter of 2007 was $8.8 million, an increase 00%&from $5.0 million in the fourth quarter
of 2006. Gross margin for distribution sales fa fourth quarter of 2007 was 58.0%, up from 54.8%he same period last year. The incre
in gross margin was largely attributed to the ggrgrowth in the higher margin CPS stock trackinfiveare during the fourth quarter of 2007.

Advertising expenses were $19.7 million for therfbuguarter of 2007 compared to $15.1 million ie fhurth quarter of 2006. The year-over-
year increase in advertising expenses for the liaguairter was associated with the growth in theatlisales business. Gross profit c
advertising expenses, a benchmark Acorn uses teuregeturn on multiple sales platforms, was Libthé fourth quarter of 2007, a decrease
compared to 1.68 in the fourth quarter of 2006 &80 in the third quarter of 2007.

Other selling and marketing expenses increase®®m&8.6 million for the fourth quarter of 20061n $5.7 million in the fourth quarter of
2006. The increase is primarily attributed to thewgh in direct sales and reflects increased exipered in advertising production, deliveries,
and salaries and commissions for call center perdon

General and administrative expenses were $7.lomilfi the fourth quarter of 2007, a 17.7% decrdasa $8.6 million in the fourth quarter
of 2006 and primarily reflects the offering relatsabts expensed in the fourth quarter of 2!
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Other operating income, net, was $2.2 million far fourth quarter of 2007, up 161.2% from $0.8ionillin the fourth quarter of 2006. Other
operating income, net, included $2.1 million and7$@illion in government subsidies for the fourtagter of 2007 and 2006, respectively.

Loss from operations for the fourth quarter wa$$gillion, compared to a $3.2 million loss in thlorufth quarter of 2006.
Share-based compensation expenses for the fouatitequf 2007 were $1.6 million, compared to $1iion for the fourth quarter of 2006.

Excluding share-based compensation expenses (n@PAoss from operations for the fourth quarte2007 was $1.1 million, compared to
a $1.9 million loss in the same period of 2006.

Net income for the fourth quarter of 2007 reached $nillion (including $3.8 million investment ino®), compared to a $2.2 million Ic
(including $0.7 million investment gain) in the ftlu quarter of 2006. Net income excluding shareedaompensation expenses (non-GAAP)
for the fourth quarter of 2007 reached $2.3 millioompared to a $1.0 million loss in the same pEldst year. Diluted income per ordinary
share was $0.01 for the quarter. Excluding shasedaompensation expenses (non-GAAP), diluted iegoen ordinary share was $0.02 for
the quarter.

Acorn’s cash, cash equivalents and short-term invexsts totaled $186.1 million at the end of 200@eerease of $12.8 million compared to
the end of the third quarter of 2007. During thertb quarter of 2007, Acorn purchased office spat&ianlin Road in Shanghai for
approximately $6.9 million.

Acorn’s deferred tax assets totaled $2.9 milliothatend of 2007, an increase of $2.0 million coragdo the end of the third quarter 2007.
The significant increase is primarily attributedthe increase in 2008 applicable income tax raté\émrn’s CPS business according to the
new Corporate Income Tax Law of the PRC.

Other Updates:
Share Repurchase Program:

In December 2007, Acorn adopted a 10b-5 plan emglilito repurchase up to an aggregate of $30anillif its American Depositary Shares,
or ADSs, representing its ordinary shares. As afdbeber 31, 2007, Acorn had repurchased an aggreb@é3,000 ADSs on the open ma
for total cash consideration of $6.8 million. Tlepurchase program is expected to continue untill 008 unless extended or shortened by
the Board of Directors
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Business Expansion Project:

In January 2008, Acorn’s Board of Directors apprbaebusiness expansion project under which the @agnwill spend up to $35 million in
the next three to five years to improve existingrapion logistics such as warehouse and call camtgto develop the essential infrastructure
for building a future home shopping business. Titst phase of the project will include the purchasan 80,000 square meters land in the
Qingpu District of Shanghai.

Pending Litigation:

Acorn brought a suit against Golden Eagle Cartobar@el in Hunan Changsha Intermediate People’st@o&ebruary 2008 alleging that
Golden Eagle breached the exclusivity provisiothefcontract and also ceased performing the cdn#kaorn asserted a liquidated damag
approximately $4.6 million and return of approxielgt$0.2 million prepaid TV advertisement feesal'proceedings are set to commence in
April, 2008.

Q2, YTD Q2 and YTD Q3 Basic Earnings per Ordinary Share and Diluted Income per Ordinary Share Revision:

In the process of completing its 2007 audit, Acdetermined that it should have reported basic rgsner ordinary share of $0.07 for the
second quarter of 2007, $0.17 for the six montliedrdune 30, 2007 and $0.21 for the nine monthedeB8dptember 30, 2007, as compared
to the $0.08, $0.22 and $0.25 previously repoedrn also determined that it should have repodieded income per ordinary share of
$0.19 for the nine months ended September 30, 280Fompared to the $0.20 previously reported.rétised computation took into
consideration income allocated to preferred sdesribrough the date of Acorn’s IPO as such sdeararticipated equally prior to their
conversion into ordinary shares at the time of AtIPO in earnings with ordinary shareholders.

Fiscal Year 2007 Financial Results:
Total net revenues for 2007 were $262.1 million38p4% from $196.5 million in 2006. This increasasvdriven largely by the strong growth
in Acorn’s sales of mobile handsets through itedisales platform.

Direct sales net revenues in 2007 were $184.3anijllup 71.6% from $107.4 million in 2006. The irase was mainly due to growth in
mobile handset sales.

Distribution net revenues in 2007 reached $77.8anildown 12.7% from $89.1 million in 2006, prinfghecause of a decline in sales of
Acorn’s Ozing products due to increasing industignpetition.

The table below summarizes gross revenues frorthtee best-selling product categories for the disates platform, distribution network
and total direct and distribution sales, respebtiv



Table of Contents

Full Year Ended December 31, 20(C

(in US dollars)
Direct sales
Mobile handset 104,674,76
Collectibles 19,235,03
Posture correction product (Babal 9,403,12.
Distribution sale
Electronic learning product (Ozin 43,174,99
Stock tracking software (CP. 11,211,05
Posture correction product (Babal 6,771,73!
Total direct and distribution sal
Mobile handset 105,562,88
Electronic learning product (Ozin 50,151,41
Collectibles 19,332,22

Cost of sales for 2007 was $123.9 million, an inseeof 69.1% from $73.3 million for 2006. The irase in cost of sales was primarily driy
by the larger scale of sales and higher sales gilenbandset products which in general have higheduct costs.

Gross profit for 2007 was $138.2 million, an ineaf 12.2% compared to $123.2 million for 20060$3rmargin was 52.7% for 2007, down
from 62.7% for 2006.

Gross profit from direct sales for 2007 increas@db% to $98.4 million from $75.4 million for 2006ross margin for direct sales for 2007
was 53.4%, a decrease from 70.2% for 2006. Thendeitl gross margin was largely due to greaterrdmution to total revenues from lower-
margin mobile handset products.

Gross profit from distribution sales for 2007 wa9$ million, a decrease of 16.8% from $47.8 millfor 2006. Gross margin for distributi
sales for 2007 was 51.2%, down from 53.7% for 200®& decline in gross margin was largely attributedecreased sales and margin
compression of the Ozing product during the sedwitiof 2007 due to the rising cost of its key cament, flash memory, and higher price
discounts to Acorn’s distributors in the third giesrof 2007.

Advertising expenses were $76.0 million for 200hpared to $76.5 million for 2006. The reductiorbmand advertising in the distribution
business and the increase in direct sales adveyiisists shared by joint sales partners more tfigetdhe increase in advertising costs for the
direct sales business and contributed to the steallease in total advertising expenses for 200Fs$3profit over advertising expenses was
1.82 for 2007, an increase from 1.61 in 2006.

Other selling and marketing expenses increasedbM731.7 million for 2007 from $21.0 million f@006. The increase is primarily
attributed to the growth in direct sales and refiéecreased expenditures in advertising productietiveries, and salaries and commissions
for call center personne
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General and administrative expenses were $28.%milbr 2007, which is a 4.9% increase from $27illion for 2006 and primarily reflects
higher salaries and benefits.

Other operating income, net, was $5.8 million {602, up 86.2% from $3.1 million for 2006. Other mxgng income, net, included $4.4
million and $2.5 million in government subsidieattve received for 2007 and 2006, respectively.

Income from operations for 2007 was $7.9 millioompared to $1.6 million for 2006. Operating mar@n2007 was 3.0%, compared to
0.8% for 2006.

Share-based compensation expenses for 2007 wé&renfibon, compared to $8.7 million for 2006.

Excluding share-based compensation expenses (ngxRPEAncome from operations for 2007 was $14.4iomll compared to $10.3 million
for 2006. Excluding share-based compensation exgsefmn-GAAP), operating margin for 2007 was 5.8%increase from 5.3% for 2006.

Net income for 2007 reached $18.7 million (inclgd®1.6 million in investment income), an increas872.8% from $3.9 million (includir
$0.9 million in investment gain) for 2006. Net ime excluding share-based compensation expenses3Adf) for 2007 reached $25.2
million, up 99.5% compared to $12.6 million for Z)@iluted income per ordinary share for 2007 w4 $. Excluding share-based
compensation expenses (non-GAAP), diluted incomepinary share was $0.26 for 2007.

Full Year 2008 Business Outlook:

Based on the current business outlook, Acorn egfgeajenerate net revenues in 2008 in the ran§2&d million to $320 million, compared
to $262.1 million achieved in 2007. Acorn expedasincome in 2008, excluding share-based compamsaikipenses and investment income,
to be between $16 million and $18 million, compati@&13.5 million achieved in 2007.

“We remain positive about our prospects in 200&@gontinue to grow our business across producgkatform,” concluded James Hu,
Chairman and CEO of Acorn. “We expect continuedaghoin our cosmetics and collectibles categories, &e are making further
improvements in our eCommerce business and craditgayment system to enhance our overall platiitractiveness and effectiveness.
believe Acorn will become the marketing and disttibn partner of choice for both well-established @romising new businesses across
China.”

These estimates are subject to change. Also, Aeoninds investors that its operating results irhgariod are impacted significantly by the
mix of products and services sold in the period @edplatforms through which they are sold. Consetjy, in evaluating the overall
performance of Acorn’s multiple sales platformsiy period, management also considers metricsasioperating margin and gross profit
return on advertising expens
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Conference Call Information

Acorn’s management will hold an earnings conferesadkat 8:00 am Eastern Time on March 12, 2008Q®m Beijing Time) to review
Acorn’s fourth quarter and full year 2007 finanaiesults.

To access the live teleconference, please dial:

. 1-877-847-0047 (U.S. Toll Free

. +852-300¢€-8101 (International

. +80(-87€-5011 (China Toll Free

Passcode: ATVCALL

Please dial in approximately 10 minutes beforesttteeduled call time.

A replay of the conference call will be availaltbedugh 10:00pm, Wednesday, March 19, 2008 Eastiene By dialing 1-877-847-0047
(international callers use +852-3006-8101) andrargehe passcode: 036855. A live and archived asbaef the call will be available on
Acorn’s website at http://www.chinadrtv.com

About Acorn

Acorn is a leading integrated multi-platform markgtcompany in China, operating China’s largestdiiéct sales business in terms of
revenues and TV air time and a nationwide off-Tstibution network. Acorn’s TV direct sales platioconsists of airtime purchased from
both national and local channels. In addition takating and selling through its TV direct salesgrams and its off-TV nationwide
distribution network, Acorn also offers consumerdarcts and services through catalogs, outbounthteleeting center and an ecommerce
website. Leveraging its integrated multiple saled marketing platforms, Acorn has built a proveatkrrecord of developing and selling
proprietary-branded consumer products, as welladyzts and services from established third parties

For more information, please visit http://www.chiintv.com.

Use of Non-GAAP Financial Measures

Acorn has reported for the fourth quarter andyekr 2006 and 2007 income from operations, opeyatiargin, net income and income per
ordinary share on a non-GAAP basis, all excludimars-based compensation expenses. Acorn beliexebdth management and investors
benefit from referring to these non-GAAP finanaiaasures in assessing Acorn’s financial performancddiquidity and when planning and
forecasting future periods. These non-GAAP opegatireasures are useful for understanding and asgessorn’s underlying business
performance and operating trends and Acorn expectport income from operations, operating marget,income and income per ordinary
share on a n-GAAP basis using a consistent method on a quarertys going forwarc
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Readers are cautioned not to view non-GAAP resulta stand-alone basis or as a substitute fortsagntier GAAP, or as being comparable
to results reported or forecasted by other comgaaied should refer to the following reconciliatmGAAP results with non-GAAP results
for the three months ended December 31, 2006 abid, 20spectively.

The table below sets forth the reconciliation oh1®AAP measures to GAAP measures for the indicpézibds:
ACORN INTERNATIONAL, INC.

RECONCILIATION OF NON-GAAP TO GAAP
(in US dollars)

Three Months Ended December 31, Years Ended December 31
2006 2007 2006 2007
GAAP net revenue 38,526,11 57,560,45 196,498,29  262,096,67
GAAP income (loss) from operatiol (3,175,12) (2,603,63) 1,643,32 7,871,01
GAAP operating margil (8.2% (4.5)% 0.8% 3.C%
Shar-based compensation expen 1,280,47. 1,551,69: 8,672,94. 6,519,07!
Non-GAAP income (loss) from operatio (1,894,65) (1,051,93) 10,316,27 14,390,09
Non-GAAP operating margi (4.9% (1.9% 5.3% 5.5%
GAAP net income (loss (2,242,04) 745,40: 3,944,91. 18,651,90
GAAP basic income per ordinary shi (0.03) 0.01 0.0t 0.2C
GAAP diluted income per ordinary she (0.03) 0.01 0.0t 0.1¢
Shar-based compensation expen 1,280,47. 1,551,69: 8,672,94. 6,519,07!
Non-GAAP net income (loss (961,574 2,297,101 12,617,85 25,170,98
Non-GAAP basic income per ordinary shi (0.09) 0.0z 0.1¢ 0.2¢
Non-GAAP diluted income per ordinary she (0.09) 0.0z 0.17 0.2¢

Cautionary Note Regarding Forward-Looking Statemens

This press release contains “forward-looking st&tets,” including, among other things, Acorn’s aipiided operating results for 2008 and
continued market leadership; expectations regarctisgnetics and collectible sales; Acorn’s planudcchase land for the expansion of its
existing direct sales operations and to build a heme shopping business; Acorn’s ability to imprageecommerce and credit card paym
system; the anticipated benefits of its arrangesteriationships with Gionee; Acomability to become the marketing and distributpantner
of choice for businesses in China; and Ar’'s general ability to identify and soutr
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innovative new products for marketing and promotimough its multiple sales channels. These forwao#ting statements are not historical
facts but instead represent only our belief regaydiiture events, many of which, by their nature,iaherently uncertain and outside of our
control. Our actual results and financial conditéord other circumstances may differ, possibly nigtgy from the anticipated results and
financial condition indicated in these forward-lawk statements. In particular, our operating rasigt any period are impacted significantly
by the mix of products and services sold by usépgeriod and the platforms through which theysaid, causing our operating results to
fluctuate and making them difficult to predict.

Other factors that could cause forward-lookingestants to differ materially from actual future etgeor results include risks and
uncertainties related to: our ability to succesgfintroduce new products and services, includmgftset declines in sales of existing prodi
and services; our ability to stay abreast of coresumarket trends and maintain our reputation am$wmer confidence; continued access to
and effective usage of TV advertising time andipgaelated risks; relevant government policies eeglilations relating to TV media time
and TV direct sales programs, including actions thay make TV media time unavailable to us or rexjuie suspend or terminate a partic
TV direct sales program; our reliance on and abibteffectively manage our nationwide distributiogtwork; potential unauthorized use of
our intellectual property; potential disruptionafr manufacturing process; increasing competitio@hina’s consumer market; and general
economic and business conditions in China. ThenGiizd information contained in this release shdaddread in conjunction with the
consolidated financial statements and notes thémetaded in our prospectus filed with the Secastand Exchange Commission on May 2,
2007. For a discussion of other important factbet tould adversely affect our business, finarsmaldition, results of operations and
prospects, see “Risk Factotsgginning on page 14 of our prospectus. Our acasallts of operations for the fourth quarter of 2@@d for the
full year 2007, respectively, are not necessanitiidative of our operating results for any futuegipds. Any projections in this release are
based on limited information currently availablaug) which is subject to change. Although suchemtipns and the factors influencing them
will likely change, we will not necessarily upddle information. Such information speaks only athefdate of this releas
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ACORN INTERNATIONAL, INC.
UNAUDITED CONSOLIDATED STATEMENTS OF OPERATIONS
(In US dollars, except share data)

Revenues
Direct sales, ne
Distribution sales, ne

Total revenues, ni

Cost of revenues
Direct sales
Distribution sale:

Total cost of revenue

Gross profit

Operating income (expense
Advertising expense
Other selling and marketing expen:
General and administrative expen
Other operating income, n

Total operating expens

Income (Loss) from operatiol

Other income (expense:!
Interest expense
Other income, ne

Total other incom:
Income (Loss) before income taxes and minorityrast

Income tax expenses (benefil
Current
Deferred
Taxes refunc

Total income tax expenses (benef

Net income (loss) after income taxes and beforeritininteresi
Minority interest

Net income (loss
Deemed dividend on Series A convertible redeemgaitdference share

Income (loss) attributable to holders of ordindmares

Income per ordinary sha
- Basic

- Diluted

Income per ADS
- Basic

- Diluted
Shares used in calculating basic income per ordistaare
Shares used in calculating diluted income per amgiishare

Three Months Ended December 31,

Years Ended December 31,

2006

2007

2006

2007

2921385  42,316,01  107,410,66  184,291,90
9,312,26! 1524443  89,087,62 _ 77,804,76
38,526,11 _ 57,560,45 196,49829  262,096,67
8,831,45  20,5522,39  32,013,17  85,894,93
4,285,671 6,396,20.  41,260,18 _ 38,004,16
13,117,12 _ 26,918,60 _ 73,273,35 123,899,09
25,408,99  30,641,84 12322493 138,197,57
(15,103,21)  (19,729,04) (76,549,33)  (75,980,63)
(5,737,00)  (8,639,04) (21,022,62) (31,673,02)
(8,579,65)  (7,060,13) (27,114,84) (28,455,47)
835,76 2,182,74 3,105,19 5,782,57;
(28,584,11) (33,24548) (121,581,60) (130,326,55)
(3,175,12) _ (2,603,63) _ 1,643,32 7,871,01
(3,599) — (14,27) (320)
1,471,10. 5,060,18. 2,181,03 _ 16,513,63
1,467,50 5,060,18. 2,166,76. _ 16,513,31
(1,707,62) __ 2,456,55 3,810,08 _ 24,384,33
180,89 119,60 232,70 1,453,13;
(121,34)  (1,940,51) (160,42)  (2,783,13)
— — (768,29)) —

59,54¢  (1,820,91) (696,009 _ (1,330,00)
(1,767,16)  4,277,46 4,506,090  25,714,33
(474,88)  (3,532,05) (561,18)  (7,062,43)
(2,242,04) 745 40; 3,044,917  18,651,90
(40,35() — (161,400) (53,800
(2,282,39) 745 40; 3,783,551 _ 18,598,10
(0.09) 0.01 0.0% 0.2C
(0.09) 0.01 0.0% 0.1¢

— 0.02 — 0.61

— 0.02 — 0.57
48,979,39  93,002,35  48,979,39 _ 77,738,70
48,979,39  98,890,23 _ 53,607,99 _ 84,472,94
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ACORN INTERNATIONAL, INC.
UNAUDITED CONDENSED CONSOLIDATED BALANCE SHEETS

Assets
Current asset:
Cash and cash equivalel
Restricted cas
Shor-term investment
Accounts receivable, n
Inventory
Prepaid advertising expens
Other prepaid expenses and current a:
Deferred tax asse

Total current asse

Property and equipment, r
Acquired intangible assets, r
Goodwill

Other lon¢-term asset

Total asset

Liabilities, mezzanine equity and shareholder’ equity
Current liabilities:
Accounts payabl
Accrued expenses and other current liabili
Notes payabli
Income taxes payab
Deferred revenu
Total current liabilities
Total liabilities

Minority interest

Mezzanine equity
Series A convertible redeemable preferred sk
Series /1 convertible redeemable preferred shi
Shareholder equity:
Ordinary share
Additional paic-in capital
Subscription receivabl
Retained earning
Accumulated other comprehensive inca
Treasury stock at co
Total shareholde’ equity

Total liabilities, mezzanine equity and shareholdes’ equity

(In US dollars)

December 31, 20C

September 30, 20C

December 31, 20C

40,744,40 160,483,26 148,743,15
449 83 338,18 674,26(
3,302,38. 38,031,73 36,643,57
11,714,83 24,538,89 23,076,06.
7,814,70; 15,450,51 16,382,77
25,383,55 19,614,55 23,150,81
10,666,65 10,692,30 9,660,85.
225,03 914,42 2,946,85!
100,301,40 270,063,86 261,278,35
5,157,15 6,300,91" 13,322,48
5,101,56 4,906,56/ 4,775,80!
7,571,86! 7,571,86! 7,571,86!
567,33t 813,49 827,37
118,699,32 289,656,71 287,775,89
3,683,57: 12,865,50 8,171,72!
7,124,80 10,244,09 12,477,69
— — 997,18
181,60t 332,17 160,92:
4,193,29! 14,476,89 13,352,37
15,183,28 37,918,65 35,159,88
15,183,28 37,918,65 35,159,88
1,437,791 5,511,75! 9,241,27
31,995,69 — —
18,865,72 — —
489,79 932,58 932,55:
35,902,16 200,452,38 201,901,61
(9,289,47) — —
21,084,59 38,937,29 39,682,69
3,029,75: 5,904,03 7,690,98!
— — (6,833,12)
51,216,82 246,226,29 243,374,72
118,699,32 289,656,71 287,775,89
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For further information, please contact:

Chen Fu

Director of Investor Relations
Acorn International

Tel: +86 21 5151 8888 (ext.2228)
Email: ir@chinadrtv.com

Roger Hu

Christenser

Tel: +852 211-0861

Email: rhu@ChristensenlR.co

Christopher Gustafsc
Christenset

Tel: +1 480 614 302

Email: cgus@ChristensenlR.cc



