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Exhibit 99.1
Acorn Reports Second Quarter 2007 Financial Results

(Shanghai, China; 28 August 2007)corn International, (NYSE: ATV), a leading integgd multi-platform marketing company in China
engaged in developing, promoting and selling corsymoducts and services, announced its secondequesults for the three months ended
June 30, 2007.

Highlights for Second Quarter 2007:
. Net revenues were $63.3 million, an increase of%/compared to $40.2 million in the second quarte&2006.
. Gross margin was 52.4%, compared to 66.6% in thee geeriod of 200€

. Income from operations was $3.3 million, up fror0a4 million loss in the second quarter of 2006clIEding sharebased compensati
expenses (n-GAAP), income from operations was $5.3 million,2p3% from $2.8 million in the second quarter o®&(

. Operating margin was 5.2%, compared to (0.9)% énsércond quarter of 2006. Excluding share-basegensation expenses (hon-
GAAP), operating margin was 8.4%, compared to 6i®%e second quarter of 20(

. Net income was $6.1 million (including investmeatrgof $2.6 million), a substantial increase frot1$million (including investmer
gain of $0.2 million) in the second quarter of 20B&cluding share-based compensation expenses@GAdiR?), net income was $8.2
million, up 149.7% from $3.3 million in the sameripe of 2006.

. For the three months ended June 30, 2007, dilatmhie per ordinary share and diluted income per A& $0.07 and $0.20,
respectively. Excluding share-based compensatipereses (noiGAAP), diluted income per ordinary share and ddutecome per AD
were $0.09 and $0.26, respective

. Shar-based compensation expenses were $2.0 million, amdpgo $3.1 million in the second quarter of 2(

“We had a good second quarter that was markedrbggstop line sales and improved operating efficijghsaid James Hu, Chairman and
CEO of Acorn International. “In an increasingly cpetitive environment, we were able to grow ournegenues by 57.7% and significantly
increase our net income from the second quart2006. We remain optimistic about our long-term pexss as the leading provider of TV
direct sales in China and firmly believe in ourli&pito continue to identify and source new andawative products that can be effectively
marketed and promoted via our multiple sales platf”
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Business Highlights for the Second Quarter of 2007:

. Mobile handset sales maintained growth for the seé@uarter, driven in part by the 18 new modelsfgeven different manufacturers
that were added to Acc's mobile handset product portfol

. Acorn’s branded CPS stock tracking software comtihto deliver impressive results. Revenues reagBetimillion, representing an
increase of 209.8% from the same period last yies.deferred revenue balance as of June 30, 26@Red $9.3 million, compared to
$4.2 million as of June 30, 2006 and $5.1 millism&March 31, 2007

. The Company’s eCommerce website, launched at th@flast year, continued to perform well, growatgan average monthly rate of
23.5% and reaching a total of $1.3 million in retenue for the second quarter of 2C

. The ratio of gross profit to advertising expensealso referred to as “media profit ratio,” reacl2e@2 compared to 1.64 in the same
period last year.

Second Quarter Financial Results:

For the second quarter of 2007, total net revemgge $63.3 million, a 57.7% increase compared $40.2 million in the second quarter of
2006 and a decrease of 6.9% compared to $68.@mitithe first quarter of 2007. The increase les&rom last year was largely a result of
strong mobile handset sales through Acorn’s disatds platform. The sequential decline was primaritesult of seasonality in the
distribution business.

Direct sales net revenues were $51.9 million, u8#8from the second quarter of 2006. The incremsesiinly attributed to strong growth in
the mobile handset business, which accounted f@%74f total direct sales gross revenues for tikerse quarter of 2007. Direct sales net
revenues for the second quarter of 2007 also iecBid8 million in marketing service revenues, coragdo $6.2 million in the first quarter
2007, reflecting primarily China Unicom’s reducqzkeding as a result of new product rotation.

Distribution net revenues reached $11.4 millionyd®.9% from the second quarter of 2006, primatikg to declining sales of our Zehom
neck massager product line. In the second quair@d@6 and 2007, the Company generated $4.2 midlimh $0.6 million in Zehom-related
distribution sales, respectively. Since the sedwmalfiof 2006, pending implementation of related PReQulations, Acorn has been unable to
run TV direct sales programs promoting Zehom amthseother product lines, which had an adverseaithpn distribution sales.

The table below summarizes gross revenues frorthtee best-selling product categories for the disates platform, distribution network
and total direct and distribution sales, respettive

1 In any period, the ratio of gross profit to advarg expenses will be impacted by (i) the allogatid total advertising expenditures
during the period between the cost of revenue mmeotion with marketing service arrangements angrdiding expenses and (ii) sales
commissions received in the period in connectiaih wur joint sales arrangements.
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Three Months Endec

June 30, 2007

(in US dollars)

Direct sales

Mobile handse 38,666,50

Collectibles 5,277,72.

Consumer electronics (including Soloky GF 2,207,10
Distribution sale

Electronic learning device (Ozin 5,578,45!

Stock tracking software (CP. 2,173,31

Oxygen generating device (Youngler 1,219,87
Total direct and distribution sal

Mobile handse 39,095,62

Electronic learning device (Ozin 6,108,201

Collectibles 5,283,88

Cost of sales in the second quarter of 2007 wasl$80lion, an increase of 124.3% from $13.4 millim the second quarter of 2006. The
increase in cost of sales was primarily driven igyificantly increased sales and the increasingssaf mobile handset products which in
general have higher product costs. Total costlesdar the second quarter of both 2006 and 2087 r&flect a reduction of $1.1 million from
sales commissions received based on product $aetmegh Acorn’s joint sales partners’ own distrilomtichannels in connection with the
Company’s joint sales arrangements.

Gross profit in the second quarter of 2007 was28&8llion, an increase of 24.2% compared to $26iliian in the second quarter of 2006.
Gross margin was 52.4% in the second quarter of 20@wn from 66.6% in the second quarter of 2006.

Gross profit from direct sales for the second qgrasf 2007 increased 39.2% to $27.3 million from® $1million in the same period last year.
Gross margin for direct sales for the second quaft2007 was 52.6%, a decrease from 71.3% inehersl quarter of 2006. The decline in
gross margin was largely due to greater contriloutiototal revenues from lower margin mobile hangseducts and discontinued direct s¢
of two higher margin products, the Zehom neck ngessand the Youngleda oxygen generating device,rasult of last year’s regulatory
setbacks.

Gross profit from distribution sales in the secopérter of 2007 was $5.9 million, down from $7.1lion in the second quarter of 2006, a
decrease of 17.2%. Gross margin for distributidasstor the second quarter of 2007 was 51.6%, doam 56.2% in the
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same period last year. The decline in gross mavgilargely attributed to the significant loss étes of the higher margin Zehom neck
massager product as a result of regulatory setbaskgear.

Advertising expenses of $16.4 million for the setguarter of 2007 remained relatively constant careg to $16.3 million in the second
quarter of 2006. Gross profit over advertising exges, a benchmark Acorn uses to measure returruttiple sales platforms, was 2.02 in the
second quarter of 2007, a significant increase @vatpwith 1.64 in the second quarter of 2006.

Other selling and marketing expenses increase@.®million for the second quarter of 2007 compare#i4.9 million in the second quarter
of 2006, a 39.7% year-over-year increase. The &serés primarily attributed to the significant gtbvin direct sales and reflects increased
expenditures in advertising production, deliverges] salaries and commissions for call center pewso

General and administrative expenses were $8.2omilfi the second quarter of 2007, compared to BlBn in the second quarter of 200¢€
26.7% year-over-year increase. The increase islynatitributed to growth in salaries and benefitsrfew hires and general business
expansion.

Other operating income, net, was $1.6 million fer second quarter of 2007, up 165.2% year-overg@apared to $0.6 million in the
second quarter of 2006. Other operating income,imetided $0.4 million and $1.0 million in goverent subsidies for the second quarter of
2006 and 2007, respectively.

Income from operations for the second quarter v@a3 fillion, compared to a loss of $0.4 milliontire second quarter of 2006. Operating
margin for the second quarter of 2007 was 5.2%,pawed to (0.9)% in the second quarter of 2006.

Share-based compensation expenses for the secartdrqof 2007 were $2.0 million and $3.1 milliom fbe second quarter of 2006.

Excluding share-based compensation expenses (ngRPEAncome from operations for the second quart@007 was $5.3 million,
compared to $2.8 million in the same period of 2@&luding share-based compensation expensesGAgR), operating margin for the
second quarter of 2007 was 8.4%, an increase fr6bb & the same period last year.

Net income for the second quarter of 2007 reacléet ®illion (including $2.6 million investment ino®), a substantial increase from $
million (including $0.2 million investment incom#) the second quarter of 2006. Net income excludhmye-based compensation expenses
(non-GAAP) for the second quarter of 2007 reacte@ illion, up 149.7% compared to $3.3 milliontire same period last year. Diluted
income per ordinary share was $0.07 for the quateriuding share-based compensation expensesGAdxR), diluted income per ordinary
share was $0.09 for the quart
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As of June 30, 2007, cash and cash equivalents $i&®.5 million, compared to $30.5 million as ofigta31, 2007. The sequential increase
primarily reflects proceeds from the Companyiitial public offering in May 2007. Net accoumeceivable increased from $28.0 million a
March 31, 2007 to $29.9 million as of June 30, 2@®imarily as a result of increased direct sales.

Other Update:

In June 2007, Navinfo, a Chinese company providig@al maps, sued Careland, the map service peo¥at Acorn’s branded GPS product,
and Acorn, seeking RMB 5.0 million (or $0.7 milljpim total compensation for intellectual properights infringement of Navinfo’s digital
map technology. The case has been accepted byefjiegBHaidian District People’s Court and is cuntlg waiting for trial. Careland agreed
to indemnify Acorn for losses arising from the laits

Business Outlook:

“We made good financial and operating progressghasrter, and we continue to carefully monitor naggfiofits for our products and shift
their TV placements to maximize the return on méak@stments.” said James Hu, Chairman and CEQcofinternational. “Nevertheless,
we faced rising competition in our business infhast quarter. We have begun to experience a slowditowur mobile handset business du
increasing competition in TV direct sales. Also, egect margin pressure on our Ozing product luméend the remainder of 2007 as a result
of sharply rising costs of flash memory, one of pheducts key components, and a recent price reductionrewdy upgraded model that w
passed in an effort to further incentivize disttdrs.”

“Despite these challenges, we remain optimisticutloar ability to maintain our industry leading fimm. In the third quarter, we started to
allocate more advertising time to key productsmytheir peak seasons to drive sales. We havettg@expanded our call center staffing and
increased outbound sales efforts. We have als@hasha line of proprietary cosmetics and additi@odectible items to our product
portfolio. In the long run, we will continue to aatly identify and develop highly differentiatedgglucts to balance our portfolio.”

As such, we are maintaining our previous guidaocehfe full year 2007:
* Netrevenues in 2007 are expected to be in theerah§240 million to $265 millior
* Netincome in 2007, excluding sh-based compensation expenses, is expected to bedyetd/ $24 million to $26 millior

James Hu, Chairman and CEO of Acorn Internaticadded. “Despite near-term competitive pressuraiirbasiness, we remain confident in
our longe-term vision. As the largest and most experiencedlifgct sales company in China, we have muli
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integrated sales platforms, broad media presemoeep product development capabilities and extengperating efficiencies that will help
capture the emerging growth in China’s TV diredesanarket.”

These estimates are subject to change. Also, thgp&oy reminds investors that its operating resalesach period are impacted significantly
by the mix of products and services sold in thegaeand the platforms through which they are s@lonsequently, in evaluating the overall
performance of Acorn’s multiple sales platformsiry period, management also considers metricsasioperating margin and gross profit
return on advertising expenses.

Conference Call Information

Acorn’s management will hold its second quarter”26@rnings conference call at 8:00 am Eastern Bimaugust 28, 2007 (8:00 pm Beijing
Time) to review the Company’s second quarter result

To access the live teleconference, please dial:

. 1-877-847-0047 (U.S. Toll Free), c

. +852-300¢€-8101 (International)

. +40(-811-5252 (China Toll’

Passcode: ATVCALL
Please dial in approximately 10 minutes beforesttteeduled call time.

A replay of the conference call will be availalthedugh 09:00pm, Tuesday, September 04, 2007 EaEiwe by dialing 1-877-847-0047
(international callers use +852-3006-8101) andrargehe passcode: 30749. A live and archived wsthafthe call will be available on the
Company’s website at http://www.chinadrtv.com.

About Acorn

Acorn is a leading integrated multi-platform markgtcompany in China, operating China’s largestdiiéct sales business in terms of
revenues and TV air time and a nationwide off-Tstabution network. Acorn’s TV direct sales platioconsists of airtime purchased from
both national and local channels. In addition takatng and selling through its TV direct salesgrams and its off-TV nationwide
distribution network, Acorn also offers consumesquicts and services through catalogs, outbounthéelesting center and an ecommerce
website. Leveraging its integrated multiple saled marketing platforms, Acorn has built a proveatkrrecord of developing and selling
proprietary-branded consumer products, as welladysts and services from established third parties

For more information, please vihttp://www.chinadrtv.con.
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Use of Non-GAAP Financial Measures

Acorn has reported for the second quarter of 286@me from operations, operating margin, net incameincome per ordinary share on a
non-GAAP basis, all excluding share-based compmamsakpenses. Acorn believes that both managenmehin@estors benefit from referring
to these non-GAAP financial measures in assessauyr?s financial performance and liquidity and wiganning and forecasting future
periods. These non-GAAP operating measures araldsefunderstanding and assessing Acorn’s undgliusiness performance and
operating trends and Acorn expects to report incfsora operations, operating margin, net income iaadme per ordinary share on a non-
GAAP basis using a consistent method on a quarbedys going forward.

Readers are cautioned not to view non-GAAP resulta stand-alone basis or as a substitute fortsagntier GAAP, or as being comparable
to results reported or forecasted by other comgaaied should refer to the following reconciliatmnGAAP results with non-GAAP results
for the three months ended June 30, 2006 and 288Fectively.

The table below sets forth the reconciliation oh+®AAP measures to GAAP measures for the indicpéibds:
ACORN INTERNATIONAL, INC.

RECONCILIATION OF NON-GAAP TO GAAP
(in US dollars)

Three Months Ended June 30

2006 2007
(Unaudited) (Unaudited)
GAAP net revenue 40,155,45 63,318,83
GAAP income (loss) from operatiol (355,50¢) 3,284,13
GAAP operating margil (0.9% 5.2%
Shar+-based compensation expen 3,129,65! 2,022,92;
Non-GAAP income from operatior 2,774,14 5,307,06!
Non-GAAP operating margi 6.% 8.4%
GAAP net income 133,91! 6,127,15!
GAAP income per ordinary sha- basic 0.0C 0.0¢
GAAP income per ordinary sha- diluted 0.0C 0.07
Shar-based compensation expen 3,129,65! 2,022,92;
Non-GAAP net income 3,263,571 8,150,07
Non-GAAP income per ordinary sha- basic 0.0t 0.11

Non-GAAP income per ordinary sha- diluted 0.04 0.0¢
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Cautionary Note Regarding Forward-Looking Statemens

This press release contains “forward-looking st&tets)” including, among other things, Acorn’s aipiited operating results for 2007,
including the impact of increased competition oroAcs mobile handset direct sales and the impacbofpetition and increased flash
memory pricing on distribution sales of Acorn’s @ziproduct line; planned product introductions l{iding proprietary cosmetics, Olympic
memorabilia and insurance products); and Acornikitalo identify and source innovative new prodaédr marketing and promotion through
its multiple sales channels. These forward-looldtegements are not historical facts but insteacksgmt only our belief regarding future
events, many of which, by their nature, are inhlyamcertain and outside of our control. Our atteaults and financial condition and other
circumstances may differ, possibly materially, frém anticipated results and financial conditioti¢gated in these forward-looking
statements. In particular, our operating resultsafty period are impacted significantly by the mfproducts and services sold by us in the
period and the platforms through which they are schusing our operating results to fluctuate aa#ing them difficult to predict.

Other factors that could cause forward-lookingestants to differ materially from actual future etgeor results include risks and
uncertainties related to: our ability to succedgfintroduce new products and services, includmgftset declines in sales of existing prodi
and services; our ability to stay abreast of coresumarket trends and maintain our reputation am$wmer confidence; continued access to
and effective usage of TV advertising time andipgaelated risks; relevant government policies eeglilations relating to TV media time
and TV direct sales programs, including actions thay make TV media time unavailable to us or regjuie suspend or terminate a partic
TV direct sales program; our reliance on and ahbibteffectively manage our nationwide distributioetwork; potential unauthorized use of
our intellectual property; potential disruptionafr manufacturing process; increasing competitio@hina’s consumer market; and general
economic and business conditions in China. ThenGiizd information contained in this release shdaddread in conjunction with the
consolidated financial statements and notes thémetaded in our prospectus filed with the Secastand Exchange Commission on May 2,
2007. For a discussion of other important factbes tould adversely affect our business, finarsmaldition, results of operations and
prospects, see “Risk Factors” beginning on pagefbdir prospectus. Our actual results of operationshe second quarter of 2007 and
anticipated results for 2007, respectively, arenemessarily indicative of our operating resultsdioy future periods. Any projections in this
release are based on limited information currealgilable to us, which is subject to change. Alttosuch projections and the factors
influencing them will likely change, we will not oessarily update the information. Such informaspeaks only as of the date of this rele
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ACORN INTERNATIONAL, INC.
UNAUDITED CONSOLIDATED STATEMENTS OF OPERATIONS
(In US dollars, except share data)

Revenues
Direct sales, ne
Distribution sales, ne

Total revenues, nt

Cost of revenues
Direct sales
Distribution sale

Total cost of revenue

Gross profit

Operating income (expense
Advertising expense
Other selling and marketing expen:
General and administrative expen
Other operating income, n

Total operating expens
Income (loss) from operatiol
Other income (expense:
Interest expense
Other income, ne
Total other incomi
Income before income taxes and minority inte
Income tax expenses (benefil
Current
Deferred
Taxes refunc

Total income tax expenses (benef

Net income after income taxes and before minonitgriest

Minority interest

Net income

Deemed dividend on Series A convertible redeempaitadference share
Income attributable to holders of ordinary she

Income per shar
- Basic

- Diluted

Income per ADS
- Basic

- Diluted
Shares used in calculating basic income per ¢
Shares used in calculating diluted income per s

Three Months Ended June 30,

Six Months Ended June 30,

2006 2007 2006 2007
27,494,96 51,907,91 49,722,97 97,596,12
12,660,48 1141092 47,964,338 33,707,94
40,155,445 63,318,83 97,687,36 131,304,06
7,885,11 24,603,62 15,858,38 45,122,03
554355 5519,36 23,102,99 15472,60
13,428,67 30,122,98 38,961,338 60,594,64
26,726,77 33,19585 58,72598 70,709,442
(16,284,53) (16,415,78) (36,579,91) (35,760,63)
(4,941,30) (6,901,97) (9,460,41) (13,511,31)
(6,454,21) (8,179,50) (9,921,93) (14,099,76)

597,77 158555  1,457,85 _ 2,182,44
(27,082,28) (29,911,71) (54,504,41) (61,189,26)
(355,50) 3,284,131 422157, _ 9,520,15

(3,572 — (7,090) (320)

463,92: 406641 _ 52997 _ 6,169,69.

460,34¢ 406641 _ 52288 _ 6,169,37-

104,84: 7,350,555 4,744,45 15689,53

(75,67) 574,76 51,81¢ 1,078,511

110,13( (303,06 11577 (255,149

— — (768,29() —
34,45¢  27169"  (704,89)  823,36:

70,387 7,078,85  5449,35 14,866,16

63,52 (951,70 62,75 (1,438,34)

13391! 6,127,15! 5512,10. 13,427,82

(40,350 (13,450 (80,700 (53,800

93,56 6,113,700 5431,40. 13,374,02

0.0¢ 0.0¢ 0.0¢ 0.22
0.0C 0.07 0.07 0.1€
— 0.24 — 0.6E
— 0.2( — 0.4¢
69,571,36 75,182,43 69,571,36 62,153,29
54,852,61 92,867,63 54,724,68 83,428,46
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ACORN INTERNATIONAL, INC.
UNAUDITED CONDENSED CONSOLIDATED BALANCE SHEET

Assets
Current asset:
Cash and cash equivalel
Restricted cas
Shor-term investment
Accounts receivable, n
Inventory
Prepaid advertising expens
Other prepaid expenses and current a:
Deferred tax asse

Total current asse

Property and equipment, r
Acquired intangible assets, r
Goodwill

Other lon¢-term asset

Total asset

Liabilities, mezzanine equity and shareholders’ eqity
Current liabilities:
Accounts payabl
Accrued expenses and other current liabili
Notes payabli
Income taxes payab
Deferred revenu
Total current liabilities
Total liabilities

Minority interest

Mezzanine equity
Series A convertible redeemable preferred sk
Series /1 convertible redeemable preferred shi
Shareholder equity:
Ordinary share
Additional paic-in capital
Subscription receivable
Retained earning
Accumulated other comprehensive inca
Total shareholde’ equity

Total liabilities, mezzanine equity and shareholdes’ equity

(In US dollars)

December 31, 20C

March 31, 2007

June 30, 2007

40,744,40  30,532,09  155,452,02
449,83 393,05 415,27
3,302,338  8,619,08  19,252,76
11,714,83  27,973,06  29,850,44
7,814,70.  11,634,89  12,634,07
25,383,55  25921,61  23,197,35
10,666,65  15309,42  7,652,59.
225,03 102,62 403,83
100,301,40 120,485,85 248,858,37
5157,15 53748l  5477,73
510156  4,98509  4,866,67
7,571,861 7,571,861  7,571,86!
567,33t 519,26 531,76:
118,699,32 138,936,90  267,306,40
368357  9,102,40  5,640,95!
7,124,80  9,423,44.  9,49578;
— 1,292,95! 272,47:
181,60 688,19 609,22(
419329 _ 5071,69 _ 9,283,47!
1518328  25578,69  25,301,91
15,183,228  25578,69  25,301,91
1,437,790 1,939,33 _ 3,362,38;
31,995,69  32,036,04 —
18,865,72  18,865,72 —
489,79: 489,79: 931,36
35,902,16  37,244,91  198,389,26
(9,289,47)  (9,289,47) _
21,084,59  28,344,91  34,458,61
3,029,75. _ 3,726,96 _ 4,862,87,
51,216,82 60,517,09  238,642,11
118,699,32 138,936,90 267,306,40
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For further information, please contact:

Chen Fu

Director of Investor Relations
Acorn International

Tel: +86 21 5151 8888 (ext.2228)
Email: ir@chinadrtv.com

Shelldy Cheun Christopher Gustafsc
Christenset Christenset
Tel: +852 211-0861 Tel: +1 212 618 197

Email: scheung@ChristensenlIR.c Email: cgus@ChristensenlIR.cc



